





Results

Using measurement and competitive baseline inputs, ExMI has helped Schering-Plough expand the
site’s value proposition, optimize the conversion effectiveness of its key site services (+25 percent in
2008), as well as improving organic SEO effectiveness (+80 percent in 2008).

Complementing a separate product web site and dedicated HCP web site that addresses ongoing
fertility research, FertilityJourney.com remains an important portion of an overarching digital strategy

that has seen Schering-Plough make significant gains in prescription market share at the expense of
the category creator.
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