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ExMI developed a sophisticated technology platform that supports the need for daily updates as well 

as various content formats including video, slideshows, polls and surveys.  The platform also provides 

performance measurement, which allows the portal to grow and be optimized proactively over time.

Results

OncologySTAT now has 25,000+ registrants and has achieved over 35 percent penetration of the 

US hematology/oncology physician audience. This success in recruitment has allowed Elsevier to 

commercialize the site with pharmaceutical advertising specific to an oncology audience.  Sponsorship 

options include both site and newsletter banner ads, hosted pharma microsites and sponsored keyword 

search, among others.

The site unburdens the busy HCP who gets hit with multiple industry advertisements and promotions 

daily. As Dr. Peter Yi says, a cancer specialist quoting OncologySTAT in the New York Times, “having it 

all under one roof makes it easier.” 
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Since 1995 ExMI has been designing digital experiences for the life sciences. We can help you meet your 

communication goals by building interactive relationships with target audiences across the product lifecycle.
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