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Sympatico MSN committed to deliver 300,000 visitors for each custom therapeutic content area over 
a program’s duration. Participating pharmaceutical companies included Pfizer (Nicoderm), Wyeth 
(Centrum Advantage, Advil), and Galderma (Cetaphil Acne Principles).

Results

The contextually driven online advertising programs deployed on Sympatico MSN outperformed 
industry benchmarks in terms of ad-unit click-through rates. Moreover, high levels of media unit 
engagement with users prior to their clicking through helped drive highly qualified traffic to existing 
product sites. 

Compared with industry benchmark average CTRs of 0.10 to 0.15 percent, the contextually driven rich-
media units performed at a CTR of 0.27 to 0.74 percent. The media units demonstrated a consistently 
high level of user engagement ranging from 1.16 to 1.54 percent. This engagement in the custom 
therapy channel content reinforced core brand awareness.
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